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Elisabetta Pascucci 
“Yes, men have discovered body care 

(and massages)”

Your company operates, with the Novaestetyc division, in the aesthetic field. How has relationship of 
men with body care changed? What part of the market do they represent and what do they ask for? 

Certainly in recent years there has been a reversal in the relationship of men with the aesthetic and 
body care: according to the latest report of Cosmetica Italia they represented 30% of consumption in 
2015 on the total turnover of the beauty sector in Italy, with a + 2.7% over the previous year. Even in 
institution we reflect this trend: men are increasing, they are young and not and if before they asked 
for almost exclusively hair-removal, today they ask for customized facial treatments to look cool and 
relaxed, manicures and massages (these represent more or less 60% of the requests). Those who ask 
for them are men aged between 35 and 65 years, businessmen in particular but not only, because 
once you figure out the benefits of a massage after a stressful day or before a demanding meeting, 
they can no longer do without. These treatments convey such a rejuvenating experience that now we 
are focusing our researches and news for April 2018.”

What should we expect?
“In recent years, the trend of companies producing devices for aesthetics has been to produce 
machines that could replace beauticians. We are launching these days with a roadshow that traces 
Italy from North to South, a new device with an evocative name, Ego, that instead of replacing the 
beautician supports her in her job, enhancing in significant and pleasant way the beneficial effects 
of massage that turns into a regenerating experience”

According to research carried out by ManagerItalia, Italian Federation of executives and middle 
managers, which examines the period between 2011 and 2015, women drag the Italian managerial 
jobs recovery, scoring a leap of 17.5%. What does it mean to be a woman manager today, and 
particularly in a company that distributes worldwide, including Middle East? 
“It means to have leadership skills, a more ethical, human and sharing dimension. Number performance 
is important to your business but you are likely to live between individualism and selfishness which are 
not productive in terms of value. The woman has the ability to listen and this leads her to do what’s 
best for the group, but in Italy we still need a cultural shift that encourages the talent”

A manager with strong technical and marketing expertise as Elizabeth Pascucci cannot live without: 
4. Her favorite book The Catcher in The Rye 
5. Her favorite perfume Chanel No. 5 Parfum Grand Extrait, 900 ml € 4386. 
6. 4PLUS radiofrequency by Novaclinical


